Association of Blind Citizens of New Zealand Inc

The RNZFB at a Glance
Blind People Speaking for Ourselves

Introduction

Founded in 1945, the Association of Blind Citizens of New Zealand Inc (Association) is New Zealand's leading blindness consumer organisation and one of the country's largest organisations of disabled consumers. The Association's aim is to heighten awareness of the rights of blind and vision impaired people and to remove the barriers that impact upon our ability to live in an accessible, equitable and inclusive society.

In the context of this document, the word "blind" encompasses all those who are blind, deafblind or have a vision impairment that significantly impacts on their ability to function normally in all walks of everyday life. The term "accessible formats" refers to the various means by which blind people access information other than through standard print, i.e. large print, Braille, audio and electronic devices, email and the telephone. The term "member" means a person who is a registered member of the Foundation.

Blind people accept that we live in a highly visual world. While we continue to work towards the world being as accessible as it can be for us and for people with other disabilities, we recognise that we still need access to specialised services that teach us the essential skills we need to function in the world around us. The Royal New Zealand Foundation of the Blind is the primary provider of the essential blindness-related services needed by blind people in New Zealand. As a modern disability service provider, the Foundation must not only respond to the needs and aspirations of blind people as its consumers but must also uphold the principle that it works in partnership with us to provide the services we need. That partnership with consumers is maintained through consumer organisations such as this Association.

The following is a brief list of what the Association feels are the most important statements that capture the essence of what we expect from the Foundation. It is distilled from our various policy decisions made by our members that are reflected in our submissions to the Foundation over a number of years.

This document is not to be interpreted as a list of concerns. In fact we feel the Foundation does perform reasonably well in the majority of the identified areas. Rather, this document is intended as a check-list of the most fundamental areas in which we will be assessing the Foundation's performance.

Governance and Culture

The Foundation will maintain a governance culture that:

· emphasises dialogue with consumer organisations and members in general;

· upholds principles of openness, accountability and transparency of decision making;

· encourages a wide range of people to stand for election to the Board of Directors;

· ensures the electorate is fully able to access all the information people need to cast a fully informed vote;

· ensure that key decisions that impact on members are made in the spirit of a meaningful and productive partnership between the Foundation and consumer organisations.

Relationship with Members and Consumer Organisations
The Foundation will:

· have a culture throughout all levels of the organisation that ensures members are not patronised but are treated with dignity and respect;

· recognise the benefits of encouraging members to share information and support each other;

· provide information to members on the existence of consumer organisations and generally encourage and facilitate members to join;

· provide mechanisms that allow consumer organisations to attract and encourage members.
Services

The Foundation will provide:

· rehabilitation and support services that inspire and teach us to be fully independent and self-directing, ie, how to safely carry out common household tasks and move around in the home and out in the urban and wider environments;

· communications services that utilise the full range of available technology to enable us to learn communication skills such as braille and using adaptive technology, so we can access and manage information and have better access to the world of literature;

· a library and information service that recognises and responds to the information gaps we face, by:

· first encouraging publishers to publish their works (books and magazines) in open-standard accessible formats so we can access them directly,

· creating open-standard accessible format copies of other works as much as can be done within the resources available,

· and making such works available to us in a timely and efficient manner;

· an equipment service that actively seeks a wide range of specialised blindness related and generally useful equipment from around the world, and which promotes and markets this equipment to blind people throughout the country in such a way that we are fully informed customers.
The Foundation will deliver these and other services in a timely and efficient manner to members wherever they live throughout the country.

Fundraising and Funding

The Association fundamentally believes that the essential services needed by blind people so we can become fully productive citizens of Society should be Government funded and not be dependent on charity. We accept however that the Foundation must fill any short-fall in Government funding by carrying out a major programme of public fundraising.

The Foundation will ensure in all its fundraising activities that it upholds the dignity of blind people and portrays us as productive citizens who are fully able to contribute to Society.

The Foundation recognises that its public image and fundraising activities benefit the blind community as a whole, and it will fund consumer organisations at a level that recognises the genuine benefits we bring to the blind community and the contribution we make to the wider public perception of the Foundation as a successful organisation.

